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Modern banking places the customer at the core of all its strategies and processes.
Simplicity and ease of use, convenience, and a seamless, personalized customer
experience are key differentiators in banking today.

Features
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Equal Installments Zero Interest No Strict Credit Checks

Buy Now Pay Later schemes are considered the fastest growing segment within the
financial sector and is being regarded as the future of millennial finance. These are
payment programs that gives the customer the option to break up the cost of
purchases into equal installments over a period of weeks or months. These schemes
are embedded into the point of sale, so customers don't have to scramble for
separate credit options. This and other features like zero interest on timely payments
and no strict credit checks have made these schemes a hit amongst customers,
especially those who are typically left out of the traditional credit ecosystem. The
increasing demand for BNPL options has cost US banks between USD 8-10 billion in
annual revenue to fintechs who offered these services.

Right now, there is a flurry of partnerships between
fintechs and pure play BNPL firms. For example, Square
acquired AfterPay, Amazon joined hands with Affirm, Zip
and Capital Float. The space is likely to see many more
new entrants either through partnerships or on their own
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